
BRAND AND VISUAL IDENTITY GUIDE
2022



VIVID GAMES  -  BRAND AND VISUAL IDENTITY GUIDEPAGE 2

SPIS TREŚCI

Base elements - Vivid Games
Logo
Logo structure
Use

Safety area and minimum variant
vertical variant
horizontal variant

Color variants
base logo
supplementary logos
monochrome logos

Impremissible alterations
Colors
Fonts

Commercial print
Vivid Games

Business cards
Headed paper
Envelopes
Notepad
T-shirts
Presentations

3
4
5

6
7

8
9
11
12
13
14

16

17
19
21
23
25
26



VIVID GAMES  -  BRAND AND VISUAL IDENTITY GUIDEPAGE 3

base elements
VIVID GAMES

CHAPTER 1
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base elements
Logo

Vivid Games S.A. is one of the most technologically 
advanced, independent development studios in Euro-
pe and the largest company producing mobile games in 
Poland. 

The Vivid Games logo has been designed to visually 
encompass modernity, boldness, professionalism and 
transparency, while at the same time refer to the com-
pany’s products and strategy. The Vivid Games logo 
functions in two variants - horizontal and vertical. It 
consists of a geometrically shaped sign and a logotype. 
The sign is based on a triangle with the letters V and G 
inscribed within its shape.

VERTICAL VARIANT:

HORIZONTAL VARIANT:
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base elements
logo structure

The Vivid Games logo is the visual representation of 
the studio’s modern and bold approach it takes with its 
products, as well as professionalism and transparency 
of the company’s strategy. 

The sign is based on an equilateral triangle allowing the 
first letters of words forming the company’s name - V 
and G - inscribed within its shape. 

The sign consists of several equally angled triangles gi-
ving the the sign symmetry and readability.
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base elements
use
Safety area and minimum variant - vertical 
variant

15 mm

13,2 mm

SAFETY AREA:

MINIMUM VARIANT:

The safety area is an area around the sign that is free 
from other visual elements (pictures, logotypes, pho-
tos etc.). 

In the vertical variant of the logo the safety area is a 
square with its side size equal to the height of the lo-
go’s smallest triangle. The distance between the font 
and sign is defined as half of the same square based on 
the sign’s smallest triangle. The font’s size must always 
match the sign’s width. These are the smallest allowed 
values of the safety area that do not jeopardize the lo-
go’s readability. 

The smallest size of the logo that ensures it remains 
fully readable is 15mm of height.
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base elements
use
Safety area and minimum variant - horizontal  
variant

SAFETY AREA:

MINIMUM VARIANT:

The safety area is an area around the sign that is free 
from other visual elements (pictures, logotypes, pho-
tos etc.). 

In the vertical variant of the logo the safety area is a 
square with its side size equal to the height of the lo-
go’s smallest triangle. The distance between the font 
and sign is defined as half of the same square based on 
the sign’s smallest triangle. The font’s size must always 
match the sign’s width. These are the smallest allowed 
values of the safety area that do not jeopardize the lo-
go’s readability. 

The smallest size of the logo that ensures it remains 
fully readable is 15mm of height.

10 mm

30 mm
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base elements
use
color variants - base logo

Vivid Games logo functions in 3 colors:
4 basic red logos;
4 supplementary logo in light tonation;
4 supplementary logo in dark tonation.

There is also a monochrome version – flat – devoid of 
any effects.

The basic logo is dominated by red color with C15 
M100 Y90 K10 values, with a tonal transition from co-
lor with C90 M100 Y90 K10 values, applied to two sign 
elements.

C15 M100 Y90 K10 C15 M100 Y90 K10 C0 M0 Y0 K100C90 M100 Y90 K10
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Supplementary logo in light tonation is dominated by 
white color with tonal transition from colour with C0 
M0 Y0 K30 values, applied to two sign elements.

C0 M0 Y0 K0 C0 M0 Y0 K0 C0 M0 Y0 K0C0 M0 Y0 K30

base elements
use
color variants - supplementary logos
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Supplementary logo in dark tonation is dominated by 
gray color with C0 M0 Y0 K30 values, with a tonal tran-
sition from black color applied to two elements.

C0 M0 Y0 K88 C0 M0 Y0 K88 C0 M0 Y0 K100C0 M0 Y0 K100

base elements
use
color variants - supplementary logos
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base elements
use
color variants - monochrome logos

Monochrome logos are devoid of any tonal effects.

POSITIVE:

NEGATIVE:
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base elements
use
Impremissible alterations

It is forbidden to tinker with proportion, shape, colors 
and composition to keep full readability of the logo re-
gardless of the situation and application. 

All changes that influence readability or recognizabili-
ty can adversely affect perception and creation of com-
pany’s image. 

The limitations should be applied to all variations of Vi-
vid Games logo – color, horizontal, vertical or flat.
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base elements
colors

Color scheme in visual identification is based on all ver-
sions of the logo. 

Red that is used in the logo is the main color. It breaks 
the black and white of visual identification. Because of 
the possible difficulties in adjusting the red colour, it 
is advised to use the light version on dark background 
and dark version on light background.
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base elements
FONTs
basic style: bebas neue

Bebas Neue is the font used in the logo. It’s going to 
be used for advertising, headlines and most of the pro-
motional materials in order to distinguish key words. 

If some technical issues are in the way of using Bebas 
Neue, Lato font should be used instead.
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base elements
FONTs
supplementary style: Lato

Lato is the font that would be used on the website, in 
ephemeral texts/commercial prints, in presentations 
and documentation. 

If some technical issues are in the way of using Lato, 
Myriad Pro font should be used instead.
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chapter 3

commercial print
VIVID GAMES    |   Vivid Games Publishing
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commercial print
business cards 4 vivid games

Format: 90 mm X 50 mm
Bleeds: 3 mm

AVERSE:

REVERSE:
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commercial print
business cards 4 vivid games

Format: 90 mm X 50 mm
Bleeds: 3 mm

Rodzaj papieru: Chalk matte
Grammage: 460g

It is recommended to be able to print the business 
cards with red edges.

Bożena rudyk
PR Manager
bozena.rudyk@vividgames.com
+48 000 000 000

90 mm

50 mm

11 mm

11 mm

50 mm

45 mm

Bebas Neue - Bold, 14pt

Bebas Neue - Regular, 10pt

Bebas Neue - Book, 8pt
Bebas Neue - Regular, 8pt
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commercial print
headed paper 4 vivid games

Format: 297 mm x 210 mm (A4) 
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commercial print
headed paper 4 vivid games

Format: 297 mm x 210 mm (A4) 

10 mm

10 mm

10 mm

Lato - Regular, 10pt

Lato - Regular, 8pt

Lato - Bold, 8pt
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1
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m

Lato - Regular, 7pt
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commercial print
envelope 4 vivid games

Format: 110 mm X 220 mm
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commercial print
envelope 4 vivid games

10 mm

23 mm

1
0

 m
m

1
0
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m

120 mm

Lato - Black, 25pt

Bebas Neue - Regular, 15pt

Lato - Regular, 7pt

Lato - Regular, 15pt
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commercial print
notepad 4 vivid games

Format: 148 mm X 210 mm (A5)

COVER: PAGE:
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commercial print
notepad 4 vivid games

Format: 148 mm X 210 mm (A5)

notepad

10 mm

93 mm
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14,1 mm

30,1 mm
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commercial print
t-shirts 4 vivid games

VIVIDGAMES.COM
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commercial print
presentations 4 vivid games

Format: 16:9

For multimedia presentations the base font is Lato. The 
title font is Bebas Neue.

INTRO:

OUTRO:SAMPLE:


